Segmantic

THE REDNOTE
CLUSTERS

Why and how young Chinese adults are giving
themselves “permission to play”



DECODING THE OPERATING SYSTEM OF
CHINESE EMERGING CULTURE

RedNote is the field site.
Segmantic is the digital
ethnographer.

The Brick-Based

Toy Taxonomy

2 Years data

398,569 qualified posts
3,533 social topics

173 nano themes

26 micro themes

10 meso themes

3 macro themes
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Traditional social analysis chases "heat"—
isolated spikes in engagement without context.
Segmantic defines the universe first.
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Using our proprietary Taxonometrics engine,
we organize the chaos of social noise into a
rigorous cultural architecture. We separate
transient noise from structural shifts, mapping
the haystack to show exactly where a trend sits
within the broader logic of modern culture.

Parent-Child Leisure & Travel Experience
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PERMISSION TO PLAY & THE GENTRIFICATION
OF BLOCK BASED TOYS

* The Block Based Toy taxonomy shows that LEGO and other block-
based toys are being "gentrified" by young adults to fit into an adult,
productivity-obsessed lifestyle.

* We need play like we need sleep, but how we play changes as we
grow. From Miniforce toys and Lego to Honor of Kings and NBA.

* The data indicate that young Chinese adults on RedNote have
developed a ‘vocabulary of motive’ to normalize their play with block-
based toys and avoid the danger of looking childish & unproductive.
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THE VOCABULARY OF MOTIVE: SIXNARRATIVES USED BY CHINESE
YOUNG ADULTS TO NORMALIZE PLAY WITH BLOCK BASED TOYS

THE FUNCTIONAL ALIBI THE AESTHETIC ALIBI THE CULTURAL ALIBI
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WHY DO CHINESE YOUNG ADULTS NEED A VOCABULARY
OF MOTIVE TO PLAY?

. : : : : : 8 Jea _
According to Sociologist Erving Goffman adulthood is a The Presentation
performance. We are constantly on "stage" trying to ofSelfin

Everyday Life

maintain a consistent character.

* "Childishness" is a Performance Failure, a crack in the
mask. If an adult shows they are prone to fantasy or > L

“To be a given kind of
person is not merely to
possess the required
attributes, but to sustain the
* If you play with toys, can you be trusted with a budget? standards of conduct and
appearance that one's social

, _ grouping attaches thereto”
Work." A repair mechanism used to correct the "crack" @Erving Goffman

playing with toys, they are telling others that they are

unpredictable, unreliable.

The “vocabulary of motive” is what Goffman calls "Face

in the performance. T

gegm a nt| C Source: From Erving Goffman, The Presentation of Self in Everyday Life. New York: Doubleday, 1956, pp. 22-30, 70-76.



ACTING CHILDISH" SIGNALS A DEVELOPMENTAL FAILURE IN THE
WEST, BUT A MORE SERIOUS MORAL FAILURE IN CHINA

* The fear that "looking childish" signals a lack of control
is universal — as true in Milan as Shenzhen. But between - The Western Idiom -

China and the West, it signals a different flaw. If you act like a child, you get
treated as a child

* Inthe West, ‘acting like a child’ is seen as a Diagnosis: Development failure

Developmental Failure- you are "stuck" in the past. In Risk: Look silly/naive
China, it is viewed as a Moral Failure; you are

n H n =
negligent" in the present. The Chinese Idiom -

* For a Chinese young adult, playing with toys is a Moral Pursuit of petty pleasures

. .
Risk, not just social awkwardness- therefore, a toy must thwarts high aims

Diagnosis: Moral Failure

perform a "Job" to save the owner's face. Risk: Look unreliable/useless

o
e m n I Wadn wir sang zhi (BTHITER). This idiom is attributed to Shao Gong (%’1_}), a foundin% minister of the Zhou Dynasty, coined as a warning to Kinlquu in 1046 BC. While this is the closest cultural counterpart to the Western idiom, the semantic
LS difference is stark: the West focuses on social reciprocity, while China focuses on the loss of internal ambition. This low correspondence highlights a fundamental cultural divergence on the topic.



1/6 THE HEALING RITUAL TOYS ARE A THERAPEUTIC NECESSITY,
A TREATMENT FOR THE STRESS OF MODERN LIFE

Repetitive manual assembly
acts as a form of mindfulness,
replacing anxiety with calm

# Therapeutic Flower Block Gifts

Buzz Potential: Normal (-0.93)

Content Mode: UGC (93%)
Archetype: Ruler (40%)
Age: 31.4 (i99)
Gender: 70% Female (i203)

Mystic blocks let users build
their own luck & momentarily
offset economic worry

y Cat & God of Wealth

Buzz Potential: Normal (-2.53)
Content Mode: UGC (76%)
Archetype: Creator (83%)
Age: 26.4 (i83)
Gender: 66% Female (i95)

Segm a ntl C Source: Segmantic Block Based Toy Taxonomy. Topic ID: [221, 479, 245]

Step-by-step construction offers
a psychological flow
to organize chaotic thought

# LEGO Building Process & Insights
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Buzz Potential: High (+0.11)

Content Mode: UGC (84%)
Archetype: Creator (28%)
Age: 32.3(i102)
Gender: 84% Female (i121)



2/6 PROUDCTIVITY ALIBI IF A TOY PERFORMS A JOB (HOLD A PEN,
LIGHT AROOM) THEN THE GUILT OF PLAY IS ABSOLVED

Toys disguised as essential desk “Build" is directed toward the The blocks are re-framed from
equipment can more easily tools of work (mechanical toy to memory keeper (photo
bypass the "unprofessional” filter keyboards) not pure play frame), no longer idle play

# SpongeBob D k Photo Frame Gift
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# Everlasting Bloc
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Buzz Potential: Low (-5.3) Buzz Potential: Normal (-2.29) Buzz Potential: Very High (+3.64)
Content Mode: UGC (86%) Content Mode: UGC (64%) Content Mode: UGC (77%)
Archetype: Creator (96%) Archetype: Caregiver (45%) Archetype: Explorer (82%)
Age: n/a Age: 31.5(i99) Age: 34.3 (i108)
Gender: 84% Male (i274) Gender: 85% Female (i123) Gender: 80% Female (i115)

Segm a ntl C Source: Segmantic Block Based Toy Taxonomy. Topic ID: [287, 765, 502]



3/6 LIFESTYLE AESTHETICS BUILDING "ADULT" OBJECTS TO
SIGNAL SOPRISTICATION, NOT FANTASY CASTLES

"Retro Typewriter” has the Cultural prestige can frame block The toy is repurposed as an
power to signal “adult creative" toys as an engagement with high interior design element to fit a
rather than a "child at play" art and classical music stylish adult environment

# LEGO Retro Typewriter Build

# Brick Piano Build & Playing Fun # Home Aesthetics of Lego Flowers

=

g B g

Buzz Potential: Normal (-0.78) Buzz Potential: Normal (-0.14) Buzz Potential: Normal (-2.54)
Content Mode: UGC (72%) Content Mode: UGC (62%) Content Mode: UGC (68%)
Archetype: Creator (100%) Archetype: Innocent (73%) Archetype: Caregiver (65%)
Age: 26.7 (i84) Age: 25.8 (i81) Age: 34.7 (i109)
Gender: 64% Male (i208) Gender: 37% Male (i119) Gender: 80% Female (i109)

Segm a ntl C Source: Segmantic Block Based Toy Taxonomy. Topic ID: [557, 794, 687]



4/6 DO NOT TOUCH MUSEUM AESTHETIC OF ENCASING PLAY IN
GLASS, TURNING PLAY INTO ASSET PROTECTION

The play is encased in glass Living flowers are rejected as The case normalizes everyday
turning the toy into an asset ‘low ROl’, opting for immortal display of black characters or
looked at but never touched plastic looks the smart choice small figurines

# LEGO Collection: Home Aesthetics # Personalized Figure Cabinets

Buzz Potential: High (+0.08) Buzz Potential: Normal (-3.17) Buzz Potential: Extremely High (+16.4)
Content Mode: UGC (68%) Content Mode: undetermined Content Mode: UGC (78%)
Archetype: Creator (44%) Archetype: Creator (99%) Archetype: Caregiver (45%)
Age: 33.5(i106) Age: n/a Age: 28.0 (i88)
Gender: 69% Female (i100) Gender: 67% Female (i96) Gender: 100% Female (i144)

Segm a ntl C Source: Segmantic Block Based Toy Taxonomy. Topic ID: [321, 286, 1050]
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5/6 DOCUMENTARY PLAY REPLICATING BRANDED STOREFRONTS
IS NOT PLAY, [T IS MODELLING THE REAL WORLD IN MINIATURE

Recognizable corporate logos Toys becomes more than play, Turning a budget consumption
validate the toy as a "scale allowing people to "document” habit into a tangible desktop
model“ not a child’s creation their own life milestones trophy and lifestyle symbol

# 7-Eleven x Lay’s Block Collection # Wedding Themed Block Gifts

a8

Buzz Potential: Extremely High (+11.6) Buzz Potential: Normal (-1.49) Buzz Potential: Low (-4.18)
Content Mode: UGC (87%) Content Mode: UGC (74%) Content Mode: UGC (100%)
Archetype: Creator (65%) Archetype: Creator (93%) Archetype: Creator (80%)
Age: 30.5 (i96) Age: 33.4 (i105) Age: n/a
Gender: 96% Female (i139) Gender: 79% Female (i115) Gender: 100% Male (i325)

Segm a ntl C Source: Segmantic Block Based Toy Taxonomy. Topic ID: [587, 647, 1474]
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6/6 NATIONAL PRIDE RECLAIMING LOST CHINESE ENGINEERING
ADDS A LAYER OF CULTURAL DUTY TO THEIR PLAY

The user frames play as the Reconstructing "Ancient Shu" Sites of cultural gravity act as
preservation of "lost" wisdom deities is a way to connect with a shield against the stigma of
& ancestral craftsmanship spiritual lineage through play adult block-based play

# Chinese Craftmanship Blocks # Building Block Deities # The Palace Museum Snow Scene

Buzz Potential: Normal (-0.76) Buzz Potential: Normal (-3.0) Buzz Potential: Normal (-3.17)

Content Mode: UGC (89%) Content Mode: UGC (91%) Content Mode: UGC (75%)
Archetype: Innocent (27%) Archetype: Everyman (100%) Archetype: Creator (80%)
Age: 32.3(i102) Age: 30.2 (i95) Age: n/a
Gender: 76% Female (i110) Gender: 38% Male (i122) Gender: 90% Male (i292)

Segm a ntl C Source: Segmantic Block Based Toy Taxonomy. Topic ID: [1468, 2617, 2600]
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BRAND IMPLICATIONS: STOP DESIGNING FOR THE INNER CHILD,
DESIGN FOR THE OUTER ADULT.

_— " : _ Legitimizing Adult Play
* The more "child-coded" the medium (plastic

bricks, dolls vs. pixels, balls), the heavier the
"Social Alibi" required to buy, play, share.

Functional Alibi

* If the adult consumer's fear is looking immature,

Every product feature must serve as a shield Aesthetic Alibi

against that anxiety.

* You can’t just "age up" the content. You must Cultural Alibi
"category shift" the object by leaning into the
six alibis seen in the ‘vocabulary of motive'.

?egma nt|C Source: Segmantic Analysis
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